Flows

Flows don’t have to be one-size-fits-all. Check out the recommendations below to create unique and engaging
customer experiences to help brands automate their way to success.

VIP Treatment

Roll out the red carpet for your best
customers! These don’t have to be
advertised perks of being a VIP, but
can be “surprise and delight”
Moments.

Extending savings or preferred
treatment to loyal customers is what
develops an emotional bond with a
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to help drive new customers to buy
from you @® Wait 3 days
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Retention is the new acquisition. =
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Klaviyo turns your data into dollars, with personalized emails and texts that get shoppers to buy. kla\/ lyO

klaviyo.com 800-338-1744

Trigger
When someone Checkout Started.

Flow Filters (1)

Conditional Spiit

Customer Type equals VIP.

@® Wait 3 hours

g VP Abandoned o Emil 1
Free Shipping for all VIPs

Wait 2 hours

Standard Abandoned Cart: Email 1

Don't leave this behind!
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@ Win Back Negative Reviewers

Win-back Opportunities
Create a winback flow for anyone who has left a
1-2 star review. TRIGGER

People will enter this flow when they

Submitted review.

Pro tip: Include a coupon code to incentivize
TRIGGER FILTERS (1)
them to try other products review_rating equals 1

OR

review_rating equals 2

Add a Trigger Split guide

Trigger
When someone Submitted review.

Ed iggerFilters (2)

@ Wait1day

Conditional Split
Has Consented to Receive SMS at
least once over all time.

h

SMS #1 ~ Email #1
We're here for you 4 How can we help?

4 Day1 4 Day1

@ Vary Flow Experiences with SMS

Did you know that 1 in 3 subscribers actually
prefers SMS?

Try mixing SMS into your Flows, for consented
subscribers, with conditional splits, to vary the
customer experience.

Tips:
° If your client is hesitant to try out SMS,
try incorporating gradually with 50/50
splits.

Add SMS to a Flow guide

Trigger
When someone Checkout Started,

< Flow Filters (2)

Wait 4 hours

Conditional Split -, Abandoned Cart: Email 1

Is part of @ 50% random sample. Itlooks like you left something
behind.

YES NO #Dayo

sms #1 ~; Copy of Abandoned Cart: Email 1
Love it? Need it? Gotta have it? It looks like you left something
Your cart is waiting! Click to... behind...

The Full Guide to Advanced Use Cases

For more tips and tricks, view the full Advanced Use-cases Guide.

Advanced Klaviyo Use-cases Guide

Retention is the new acquisition.

Klaviyo turns your data into dollars, with personalized emails and texts that get shoppers to buy. klaVlyO

klaviyo.com 800-338-1744
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